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STATE AND PROBLEMS OF PUBLIC MANAGEMENT IN THE FIELD
OF GREEN TOURISM: REGIONAL ASPECT

The article considers the phenomenon of green (eco-) tourism within the concept of sustainable tourism, as well as the vectors
and overall landscape of public management in this field. Best practices, challenges and concerns existing in the plane of green tou-
rism in Ukraine, Canada, and Australia are analyzed in details. It is revealed that the main problem of green tourism of Ukraine is the
lack of systematicity and insufficient attention from public administration bodies, while the locations, specifically in Western Ukra-
ine, have excellent nature and human potential, and high motivation of green tourism development is observed. A whole-of-systems
approach that comprehends not just the tourism value chain but also larger economic and socio-cultural systems in which tourism is
embedded is proposed as being necessary for a green recovery and transition. It is also essential to consider the symbiotic relati-
onship that exists between tourism and ecological restoration and protection. Developing long-term strategies that outline a vision for
a sustainable future for tourism, including the desired contribution to economic, environmental, and social wellbeing, implementing a
combination of evidence-based policies and interventions to promote greener tourism practices, developing and improving monito-
ring frameworks to measure progress through the provision of robust and meaningful data and indicators, encouraging the develop-
ment of sustainable tourism experiences that generate positive outcomes for the environment and visitors, and innovating in experien-
ce design to give visitors the opportunity to learn about and participate in green tourism are some of the key policy considerations

outlined based on the analysis discussed.
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Introduction

There is a close relationship between tourism and the
environment since, unlike many other industries, it both
influences and greatly depends on the state of the environ-
ment. Recent decades have seen tremendous advancements
in our understanding of how tourism affects host society
and the environment, as well as the mainstreaming of the
notion of sustainability in tourism policy. In order to
address this, measures to mitigate and lessen the environ-
mental impacts of tourism while promoting community
well-being must be taken in tandem with adaptation to cli-
mate change and other changes.

The COVID-19 epidemic has raised awareness of these
problems and given the tourist sector as a whole more moti-
vation and chance to address them. The upheaval offers tre-
mendous potential to reinvent the travel and tourist in-
dustry, advance the transition to greener, more sustainable
models of tourism growth through creative policy, and gua-
rantee that recovery plans are in line with the Sustainable
growth Goals (SDGs) and the Paris Agreement.

The window of opportunity to include environmentally
friendly measures in plans for tourism recovery is shrin-
king, therefore act quickly to prevent a demand-driven tou-
rism rebound from derailing the green transition. In order to
minimize the loss of biodiversity and ecosystems due to
tourism, reduce carbon emissions and pollution, improve

IHpopmauia npo aBTOpIB:

energy and resource efficiency, and address the existential
threat posed by climate change, immediate action is requi-
red. To drive the shift to green tourism business models and
value chains, enhance the environmental results for destina-
tions, and benefit local economies and communities, proac-
tive tourism policies and recovery measures are needed.
Key areas of focus should include [16]:

¢ Decarbonization: achieve net zero greenhouse gas emissi-
ons from tourism by 2050 by boosting circular economy
models, improving energy efficiency, and lowering
energy consumption.

¢ Build tourist resilience to respond to and get ready for cli-
mate hazards and associated environmental and socioeco-
nomic effects. This is known as climate change adaptation.

¢ Ecosystem restoration aims to actively improve the con-
dition of ecological systems while actively halting and re-
versing the loss of sensitive habitats and biodiversity.

e Enhance equality and empower people on a personal,
community, and cultural level in accordance with the
SDGs.

"Green tourism" refers to travel that is both environ-
mentally responsible and offers a wide range of themes and
interpretations. The term "green tourism" refers to a variety
of ecologically conscious travel-related activities. Green
tourism, to put it generally, is the practice of either provi-
ding environmentally concerned travel services or traveling
in an environmentally responsible manner. Travel agencies
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and operators would find the concept of green tourism par-
ticularly appealing because of the mounting governmental
pressure to improve environmental performance through
the application of workable and effective environmental
management measures. Additionally, securing and publici-
zing internationally recognized environmental awards wo-
uld be essential for tourism enterprises to advertise their
products. Green tourism goods were recommended by a
number of responsible and concerned parties in an effort to
control the negative consequences of tourism.

Sustainable tourism, or "green" tourism, is defined as
travel that meets the needs of both visitors and the commu-
nity while considering the effects it will have now and in
the future. Examples of this include safeguarding resources
without compromising biodiversity, cultural integrity, eco-
logical processes, or subsystems of the environment [14].
Thus, one of the greatest benefits of this kind of tourism is
its ability to ensure a happy experience for both local com-
munities and the tourism sector. Sustainable tourism caters
to the demands of both present and potential tourists by mi-
tigating the negative effects of tourism [13].

The industry is starting to get excited about the shift to
green tourism. However, in order to translate this momen-
tum into meaningful actions, decision-makers must overco-
me a number of acute and systemic obstacles:

¢ Budgetary restrictions: Budget constraints require that the
change be both value- and cost-producing.

o Skill gaps and persistent labor shortages: The revival of
the tourism industry may be hampered by knowledge or
skill gaps, particularly those pertaining to the provision of
green services.

¢ Inefficient assets and infrastructure: New and more effici-
ent assets and infrastructure are required for green and
sustainable tourism (e.g., charging stations for electric au-
tomobiles, cycle lanes, updated building stock).

¢ Limited integration of tourism policies: Coherent plans to
promote green tourism are hindered by the absence of in-
tegration in key policy areas such as transportation, envi-
ronment, infrastructure, emergency services, and regional
economic growth. These policy areas are essential to the
green transition.

Governments should seize the chance to provide the
conditions necessary to promote a shift toward green tou-
rism and to impose conditions on assistance measures that
are contingent upon addressing environmental concerns.

Research methods and information base. The research
was carried out within the framework of a systematic appro-
ach based on general scientific methods of cognition, adeq-
uate to the research tasks. The work uses the dialectical met-
hod of scientific knowledge, the method of analysis and
synthesis, induction and deduction, the method of analogy,
the comparative method, and the method of generalizing da-
ta. In the process of searching for literary sources, elements
of a systematic review and grounded theory were applied.

Analysis of recent research and publications. Green
tourism is a relatively new field of study that aims to mini-
mize climate change and promote sustainable development.
There aren't many research on the subject, despite the fact
that it's a big worldwide problem. One of the most recent
studies to address this knowledge gap and investigate the
promotion of green tourism in the context of climate change
and sustainable development is that conducted by S. Faisal
(2024) [5]. According to the authors, several governments
have made proactive investments in marketing campaigns

that support a change in consumer behavior toward more
sustainable categories and practices. For example, Switzer-
land's 'Swisstainable' program is aimed at creation of an ef-
fective movement towards a broader-scaled change in prac-
tices of tourism, together with the tourism sector of Swit-
zerland. To promote regional tourism, encourage outdoor
activities, and raise environmental consciousness, the Japan
National Tourism Office is incorporating elements of "res-
ponsible travel" into its marketing efforts. A number of na-
tions exhibit a significant change and inventiveness in their
self-promotion, emphasizing sustainability and the future in
their messaging.

Indigenous tourism is one of the most well-liked kind of
green tourism in many parts of the world. Carr et al.'s [2]
effort to address the topic of what makes Indigenous tourist
development distinct and, therefore, of particular interest to
academic scholars. Since the middle of the 20th century,
there has been an increase in interest from academics in the
intangible and tangible aspects of Indigenous tourism deve-
lopment, both from a theoretical and practical standpoint.
For example, among the first academics to examine a vari-
ety of theoretical aspects of Indigenous cultures, including
identity, empowerment, and authenticity, were anthropolo-
gists and sociologists. Arguably, studies examining the ef-
fects of tourism on Indigenous peoples were first initiated
by ethnographers. Indigenous tourism has been linked to
problems with acculturation and the commodification of
culture. As a result, research has increasingly focused on
mitigating these negative effects and finding ways to gua-
rantee that visitors have meaningful experiences of "other
cultures, in purer, simpler lifestyles" [8]. It is necessary to
give credit to the early work of Almagor, Cohen, and Gra-
burn (quoted in Sharma, 2015 [14]) in particular for raising
the profile of Indigenous tourism research and opening do-
ors for later researchers with similar interests.

Indigenous tourism is widely perceived worldwide as a
way to enable socio-economic advantages for Indigenous
people, their communities, and the host areas [16]. The con-
cepts of sustainable development and natural resource ma-
nagement should presumably serve as the foundation for
the development, implementation, and administration of In-
digenous tourism, just like they do for all other forms of
tourism.

The study by Shultis and Heffner [15] investigates Indi-
genous management participation in a co-managed national
park in Canada's Yukon Territory. It investigates fresh met-
hods for fusing conventional ecological information with
cultural values, which might help managers of protected
areas and decision-makers prepare for the preservation of
biological diversity. The future management of outdoor le-
isure and nature-based tourism by Indigenous peoples in pro-
tected areas is the main topic of discussion, and the obstacles
to conservation discourses that allow for meaningful partici-
pation by Indigenous peoples are also examined.

Underpinned by the concepts of sustainable develop-
ment, indigenous tourism arguably offers chances to realize
distinctive, frequently inventive developments or manage-
ment strategies that can be highly advantageous to Indigeno-
us peoples. It also ought to play a major role in the public
management landscape in the area of regional green tourism.

In Ukraine, within the framework of state regulation of
green tourism, it is recognized that the development of eco-
tourism requires an assessment of the tourist potential of
territories [9; 10]. However, classic methods of assessing
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the recreational potential cannot be used, as the planning of
the development of recreational activities will be restrained
by the state nature protection regime of the territories. The
recreational potential of unique areas, most protected areas
and their natural features will always be attractive to vacati-
oners. Therefore, for the formation of ecotourism routes, a
methodology for assessing the ecotourism potential of terri-
tories adapted to the peculiarities of the nature reserve regi-
me and methods of managing tourist activities in nature
protection and rural areas is necessary. In addition, rural
ecological tourism is not only a tourist activity, but a con-
tinuation of the agricultural activities of rural estates. In the
world, ecological tourism is one of the mechanisms for di-
versifying the activities of agricultural producers and incre-
asing financial income for the development of rural areas in
the general strategy of state support. The main feature of
the understanding of the concept of rural tourism in the
world is that it is not the main tourist business activity to
increase profits, but the provision of additional hospitality
services in rural areas.

Ukrainian researcher Kartashova [10] rightly points out
that the problems of monitoring the effectiveness of the de-
velopment of rural green tourism are related to discrepanci-
es in official statistical information on the activities of sub-
jects of this type of tourism and the results of scientific re-
search by many authors. The research of Ukrainian scien-
tists in recent years on the topic of rural green tourism indi-
cates discrepancies in qualitative and quantitative indicators
and methods of their calculation from the sources of the
Ministry of Economic Development and Trade of Ukraine,
the Ministry of Culture of Ukraine, the public organization
"Association for the Promotion of the Development of Ru-
ral Green Tourism in Ukraine". Such significant discrepan-
cies in the indicators of various sources of information
complicate scientific research in the field of rural green tou-
rism. The reason for inconsistencies is incomplete statistical
information on functioning agricultural estates. Because the
unregistered form of conducting tourist business in the field
of rural green tourism prevails in Ukraine as a whole, the
majority of object owners work as individuals (physical
person), which is primarily related to the peculiarities of the
emergence and development of non-mass types of tourism
as a small business. In general, 25 % of enterprises in the fi-
eld of rural tourism services in Ukraine are registered as bu-
siness entities, while 75 % provide these services as natural
persons. The significant difference between these two indi-
cators is primarily due to low support from both state and
local authorities. Therefore, at the state and regional level, it
is necessary to create appropriate administrative, legislative,
fiscal, and communication preferential conditions or incenti-
ves that would encourage rural green tourism entities to re-
gister and officially report on the results of their activities.

The peculiarity and significant advantage of rural green
tourism is that it does not require large capital investments,
as it involves the use of the existing infrastructure of rural
settlements, the homes of farmers, which contributes to the
socio-economic development of the village, the revival and
spread of Ukrainian folk traditions and culture [4].

Today in Ukraine, there is a system of environmental
certification and voluntary categorization "Green Farm",
which was developed by the All-Ukrainian Union for the
Promotion of the Development of Rural Green Tourism.
The certification scheme is based on the principles of redu-
cing the harmful impact of an agro-tourism facility on the

environment, supporting folk traditions and crafts, suppor-
ting the local economy, and developing environmentally
friendly types of entertainment and recreation [11]. It is
appropriate to modify the concept of this standard to bring
it closer to international practices of such certification, si-
milar to LEED.

Significant importance in the development of rural green
tourism in Ukraine is given to the policies of local go-
vernments. At the same time, the problems of involving local
governments in the development of rural green tourism are vi-
ewed one-sidedly. Specific problems directly related to tou-
rism are not linked to the general problems of local go-
vernment, which makes it impossible to develop effective
mechanisms that can strengthen the role of local governments
in the development of rural green tourism in Ukraine.

Presentation of the main material of the study
with justification of the obtained results

Canada's tourist industry has recognized the growing in-
terest in eco-tourism and the possibility of misusing the
word as green tourism grows. In order to provide the gre-
atest experiences for travelers and tour operators alike, the
Tourism Industry Association of Canada established the fol-
lowing official definition of ecotourism: "Ecotourism is a
segment of sustainable tourism that offers experiences that
enable visitors to discover natural areas while preserving
their integrity and to understand, through interpretation and
education, the natural and cultural sense of place". In additi-
on to creating socioeconomic benefits for people and regi-
ons, it promotes environmental respect, exemplifies susta-
inable business practices, and acknowledges and respects in-
digenous and local cultures, traditions, and values [3].

Protection is a necessary component of environmental
respect, and Parks Canada is in charge of 42 national parks,
three national marine conservation areas, 157 national his-
toric sites, and an increasing quantity of land.

In addition, Canada has started collaborating with Fin-
land and Sweden on a three-year project named the Susta-
inable Model of Arctic Regional Tourism (SMART), which
aims to create resources, incentives, and tools to support
arctic tourism businesses in operating in an environmentally
responsible manner. Alaska, Scotland, and the Faroe Is-
lands are supporting partners for the WWF (previously
known as the World Wildlife Fund) Arctic Program. The
SMART project created a set of guidelines for tourists to
follow in order to help them be considerate visitors. Some
of the advice includes selecting lodgings that provide jobs
for locals, endorsing local transportation options, and
sampling local cuisine, which not only offers a better taste
of the cuisine but is also more likely to be prepared using
local ingredients.

Targeting particular needs, ecotourism initiatives are be-
ing carried out around the nation. The Sam Livingston Fish
Hatchery, a visitor center, and the Pearce Estate Park In-
terpretive Wetland are three conservation and awareness
initiatives together in Alberta's Bow Habitat Station. The
largest hatchery in North America produces three million
trout annually, mostly rainbow, brook, brown, and cutthroat
trout, but sometimes occasionally arctic grayling. The trout
are stocked in public bodies of water.

Originally known as the Canadian Tourism Commission
(CTC), Destination Canada is a public management organi-
zation focused on tourism that was established in 1995 with
the goal of promoting travel to Canada. Fully controlled by

54 Efficiency of public administration. 2024. Issue 1/2 (78/79)



the Canadian government, it is a Crown corporation that
answers to the ministers of innovation, science, and econo-
mic development as well as small business and tourism. In
order to maintain a top-tier, four-season tourism economy
that supports the environment as well as the economy, Des-
tination Canada is implementing measures to regularly au-
dit and enhance our systems and procedures. We also en-
courage our industry partners to follow suit. In light of this,
they have formally joined the Global Sustainable Tourism
Council (GSTC), an international organization tasked with
creating and overseeing the GSTC Criteria - a set of
worldwide standards for environmentally friendly travel
and tourism. In order to meet the requirements set forth by
public policy-makers and destination managers, Destination
Canada has committed to upholding sustainable tourism po-
licies and fostering, facilitating, and developing a sustainab-
le tourist economy.

In Ontario, the aim of sustainable tourism is to uphold In-
digenous cultures and protect breathtaking natural areas so
that tourists can enjoy and learn from them for years to come.

Governments, travel agencies, and companies have cre-
ated policies and initiatives, particularly in Ontario, to pro-
mote and assist eco-friendly tourist practices. These include:

e The fundamental ideas that direct environmental values
for tourism in Ontario are found in the Ontario Environ-
mental Bill of Rights. Visit the Ontario Environmental

Registry to find out more about actions that have an im-

pact on the environment.

e The Tourism Industry Association of Ontario (TIAO) is
dedicated to providing sustainable tourism certification

programs to Ontario businesses in collaboration with Gre-

enStep Sustainable Tourism.

e GoodTraveller.net — a directory of companies that have
implemented sustainable practices. Discover how to tra-
vel more sustainably and discover some amazing instan-
ces of regenerative and sustainable tourism.

By the end of the decade, the tourist sector's contributi-
on to Canada's GDP is expected to have increased by 40 %
thanks to the ambitious Federal tourist Growth Strategy.
For this reason, the Canadian government is trying to boost
travel to Canada and increase its number of tourists. The
new Tourism Growth Program (TGP) was introduced in
2023. This program, which has received $108 million in fe-
deral financing, will support small enterprises, not-for-pro-
fit organizations, and both Indigenous and non-Indigenous
communities. By doing so, it hopes to foster their growth
and establish Canada as a top ecotourism destination. The
Micro and Small Business Stream of the Indigenous Tou-
rism Fund, which would give $10 million in direct support
to Indigenous tourism operators, was introduced by the go-
vernment.

In whole, North America ecotourism market shows con-
sistent growth, and forecast are very optimistic (see Fig.
1 below).

Rural green tourism is also popular in Austria, England,
Germany, Italy and Spain. In 1992, the EU reformed its
Common Agricultural Policy and began to specifically allo-
cate money for its development, in particular for the
construction of rural roads.
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Fig. 1. North America ecotourism market dynamics, with forecast to 2028 [12]
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Fig. 2. Regional distribution of global ecotourism market [12]
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After all, according to EBRD experts, it costs 20 times
more to settle a person from a village in the city than to cre-
ate conditions for him to live and work in the village. It is
also estimated that the income from one bed is equivalent to
the income that one cow brings to the farmer per year [3].

Asia Pacific region does not lag far behind North Ame-
rica (see Fig. 2).

Australia is a shining example of sustainable tourism.
Over the past few decades, there has been a noticeable fluc-
tuation in indigenous tourism across Australia. The first re-
gion to see Indigenous culture as a developing tourist attrac-
tion was the Northern Territory. When the first full-time
Aboriginal tourism development position was appointed to
the Tourist Commission in 1984, it set the precedent. Indige-
nous culture was first made available to the global tourism
markets thanks to Chris Burchett's efforts. This happened
during the International Tourism Bourse (ITB) in Berlin
from 1987 to 1991, the World Expo in Barcelona in 1992,
the World Congress on Tourism for Peace in Vancouver in
1992, and an Indigenous Tourism Roadshow across the Uni-
ted States in 1993. This set the stage for the interest in Indi-
genous tourism to increase throughout time. Indigenous pe-
ople may find work and economic growth in the tourism,
cultural, and pastoral sectors, according to the 1991 Royal
Commission into Aboriginal Deaths in Custody: National
Report. Once more, in Aboriginal Tourism in The Northern
Territory - A discussion paper (NTTC & OAD, 1994), the
Northern Territory was the first to acknowledge the potential
value of Indigenous tourism and offered some of the first in-
depth analyses of the situation with a call to whole of Go-
vernment action. An amount of $15 million was set aside by
the federal government in 1994 for the creation of draft nati-
onal Indigenous tourist and cultural policies, which were
published in 1997 following a thorough public comment pe-
riod. Within the broader tourist business, there was a gro-
wing sector that received significant attention thanks to the
National Aboriginal and Torres Strait Islander tourist busi-
ness Strategy (NATSITIS).

Many jurisdictions developed their own plans and pro-
jects as a result of this, with the Northern Territory, Que-
ensland, South Australia, and the Kimberley setting the
example.

A comprehensive study of the Federal tourism structu-
res and initiatives was commissioned in 2003 by Joe Hoc-
key, the then-Minister of Tourism. The outcome prompted
a major restructuring, and the Tourism White Paper, A Me-
dium Long Term Strategy for Tourism, provided specifics
of the new approach (DITR, 2004). This designated Indige-
nous tourism as a significant area of particular concern and
mandated that Tourism Australia (TA), the recently estab-
lished national tourism marketing organization, assume le-
adership in this field. The creation of Indigenous Tourism
Australia (ITA) was a significant step in advancing a new
national strategy for advancing the growth of Indigenous
tourism. A $3.83 million mentoring program called the Bu-
siness Ready Program for Indigenous Tourism was la-
unched in 2005 by the Department of Industry, Tourism,
and Resources (DITR), which also kept some of its respon-
sibilities for Indigenous tourism [8].

It is important to note that in Australia, there are synergies
between indigenous tourism and ecotourism. Both are marke-
ted by Tourism Australia as two of the nation's seven essential
visitor experiences, and both were identified in the 2003 Tou-
rism White Paper as attractions for foreign travelers.

In the global Green Destinations Story Awards, held in
March 2024 at the world's premier tourism trade event, ITB
Berlin, the Central Coast of New South Wales took first
place. The Central Coast won the top prize in the destinati-
on management category of the annual awards, which are
given to the most inspirational sustainable tourism initiati-
ves entered into six categories. At ITB Berlin 2024, the
NSW Central Coast was the only accredited ECO Destinati-
on from Australia to be acknowledged internationally. The
Central Coast's victory in this competition solidifies its po-
sition as one of the areas setting the standard for environ-
mentally friendly travel worldwide. As part of an effort to
advance world-class nature-based experiences and expand
sustainable tourism practices in destination management,
the Central Coast was designated as Australia's third ECO
Destination in 2022.

One of the important unique 'messages' of Australian
green Indigenous tourism now is "Redefining what luxury
means": "While butlers and opulent interiors can be impor-
tant to some, so too can the luxury of privacy, silence and
exclusivity mean a great deal to others ... Luxury can also
be found in learning a new skill, the comprehension of his-
tory and culture and the bragging rights that come with ha-
ving had a truly unique experience, and this can be found in
Indigenous tourism" [1].

In Ukraine, green tourism is developing in the Carpathi-
ans, western regions as a whole, Polissiya and Podilliya.
According to the Union for the Promotion of Rural Tou-
rism, more than 60 % of farms that receive "green" tourists
are concentrated in the Carpathians.

Back in June 1999, the EU TACIS project "Support for
local development and tourism in the Carpathian region"
was launched in the Lviv, Transcarpathian, Chernivtsi, and
Ivano-Frankivsk regions. The main direction was the deve-
lopment of rural tourism in the mountainous areas of the re-
gion. The priority was explained by new trends in the mar-
ket: modern tourists no longer strive for passive recreation,
they want to be actively involved in the natural environ-
ment of the country in which they are located.

Over the 2.5 years of the project, the number of vacati-
oners in the Carpathians has doubled, and profits have
increased by the same amount. In each of the four regions,
"pilot" areas were chosen - models for organizing tourism
activities in the region as a whole, as well as exemplary
houses whose owners were engaged in "green" tourism. It
was assumed that other regions that are going to develop
this type of business will be able to take advantage of the
developments of the Carpathian program in the future.

In Volyn - in the Pripyat-Stokhod National Park -
thanks to the EU project "Incorporating climate change is-
sues into the management of vulnerable ecosystems", rural
ornithological tourism is developing today.

However, these local initiatives are not being further deve-
loped. Today there is no holistic approach, an integral prog-
ram or generally a unified vision for the development of this
area. The state program ended in 2010. Several bills designed
to stimulate private initiative in green tourism were registered
in the Verkhovna Rada, but they were never considered.

Conclusions and prospects for further research

A comprehensive approach that comprehends not just
the tourism value chain but also the larger economic and
socio-cultural systems in which tourism is embedded is im-
portant for a green recovery and transition. A vital compo-
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nent of the symbiotic relationship between tourism and
ecosystem conservation and restoration is the role that ro-
bust ecosystems play in fostering resilience and adapting to
climate change. A wide range of policies, supportive ele-
ments, and targeted initiatives can be offered by effective
public administration to help enterprises, travel destinati-
ons, and the industry as a whole advance. Policies can tar-
get these channels and instruments at multiple levels and si-
zes, starting with regional ones, and they are frequently in-
terrelated. While implementation depends on appropriate
governance arrangements and funding, creative governance
methods are required to promote policy coherence and in-
tegration. Key policy factors to further encourage a green
recovery and hasten the shift to a green tourism economy
could be, in light of the analysis presented, as follows:

Formulate enduring plans that delineate an outlook for a
sustainable tourism future, encompassing the intended en-
hancement of economic, environmental, and social welfa-
re. Action plans with distinct roles, measurable objecti-
ves, and interim goals that can spur the green recovery
should be used to support this.

Utilize the government's ability to lead by example (de-
carbonizing agencies, for example) and ensure that all
tourism infrastructure funded or acquired by the public
sector complies with the strictest environmental regulati-
ons and promotes climate resilient development (e.g.,
using nature-based solutions) in order to accelerate the
shift to green tourism.

To assist the green transition, better coordinate tourism
policy with other pertinent policy areas, including climate
action, sustainable transportation, social development
(including health and regional economic growth), and
conservation and environmental management. In addition
to increasing policy coherence and efficacy, policy integ-
ration is crucial for optimizing resources across portfolios.
Create tourism governance frameworks that foster acco-
untability and transparency and link green initiatives at all
governmental levels. In order to achieve the intended re-
sults in complicated and uncertain times, it is critical to
make sure that governance institutions are adaptable, res-
ponsive, and resilient enough at the local, national, and
international levels.

Adopt a variety of treatments and policies that are sup-
ported by research to encourage eco-friendly traveler be-
havior. Give top priority to initiatives that will have a sig-
nificant impact on both the supply and demand sides of
the tourism value chain. To expedite the transition to a
greener tourist model, combine direct interventions (e.g.,
funding), legislation, incentives, and awareness-raising.
Create and enhance monitoring frameworks to assess
progress by supplying solid and insightful data and indi-
cators. This is crucial to raise awareness among travelers,
companies, and destinations of how their actions affect
the environment and to provide guidance for the creation
of sensible policies, plans, and initiatives.

Encourage the assimilation of tourism into the broader
economy, particularly at the destination level and in con-
junction with primary sectors like forestry and agricultu-
re. Utilize connections to promote the circular economy's
tenets (closing resource loops), optimize local benefits,
and enhance the sustainability and resilience of the tou-
rism industry as well as other important supply and value
chains (such as those in food and transportation).

Increase literacy and capacity to support green tourism
initiatives from the perspective of consumers, operators,
and investors. Encourage people to learn about sustaina-

bility and associated ideas like resource efficiency, circu-
lar innovation, and sustainable buying. Encourage the de-
velopment of consumer information tools to enable indi-
viduals to devise their own solutions and make sustainab-
le travel decisions. Encourage tourism-related enterprises
to minimize their environmental effect and greenhouse
gas emissions by measuring their progress and offering
support in the form of financing and skill development.
Governments have the ability to promote knowledge ac-
quisition, knowledge sharing, and alternative goods and
business models through many means, such as the
transfer or expansion of state-of-the-art inventions.
Promote the creation of eco-friendly travel experiences
that benefit both the environment and tourists. Develop
novel approaches to experience design that allow trave-
lers to make more environmentally friendly travel cho-
ices, such as by utilizing digital solutions.
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Hayionanenui nicomexniunuii ynieepcumem Yxpainu, m. Jlvsis, Yxpaina

CTAH TA ITPOBJIEMH IIYBJIIYHOT' O YITPABJITHHA
Y TAJ1Y31 3EJIEHOT'O TYPU3MY: PETIOHA/IbHUMA ACIIEKT

Beryn. Typusm Mae rimmboKuii 3B'130K 13 HABKOJUIITHIM CEPEIOBHUINEM, OCKUTBKU O1JTbINe, HiXK 0arato iHIIMX CEKTOPIB, BILTUBAE
Ha SIKICTh HABKOJIMIIIHBOTO CEPEIOBHINA T ICTOTHO 3aJIXKUTh BiJl HHOTO. 3a OCTaHHI ACCATUIITTS OyJI0 JOCATHYTO 3HAYHOTO MPOrpe-
Cy B KpallloMy pO3yMiHHi BIUIMBY TypU3My Ha IPHPOJHE CEPEIOBHUIE Ta CYCIIBCTBO, @ TAKOX y BIIPOBAKEHHI KOHLEMIIT CTaIoro
PO3BUTKY B HONITHKY Typusmy. Lle motpeOye aganTarii 10 KIIMaTHYHUX Ta IHIINX 3MiH, sIKi MafOTh OYTH PO3IIISTHYTI Pa3oM i3 IisiMu
II0/I0 TTOM'SIKIIICHHS Ta 3MEHILCHHS BIUIMBY TYPHU3My Ha HaBKOJHILIHE CEPEIOBHIIE, OJHOYACHO MIATPUMYIOUH 100po0yT rpoman. 3e-
JIeHUH Typu3M, OyIy4H CTalUM TypU3MOM, — II€ TYPH3M, SKUH 31aTHUN 330BOJIBHUTH 3alIUTH TYPHCTIB 1 MICLIEBUX TpoMaj, Oepydun
JI0 yBar# ix TemepilrHii i MaifOyTHil BIUINB, HANIPUKIIAJ, IUIIXOM 3aXHUCTy pecypciB 6e3 MIKOAM KyJNbTypHIH IiTicHOCTI, GiopizHOMa-
HITTIO, €KOJIOTIYHHUM IIPOIIECaM i MiJCHCTEMaM.

AKTYaJIBHICTH JOCiIZKEHHsI. YPsIU HE TOBHHHI BTpayaTH MOXIJIUBICTh 3yMOBHUTH 3aXO0/IH i3 MiATPUMKH TOCSTHEHHSIM [POrpe-
Cy B SKOJIOTIYHHMX BHKJIHMKAaX 1 KaTalizyBaTH YMOBH, sIKi CIIPUSIOTH TpaHchopManii 3e1eHoro Typusmy. B Ykpaini nepeBaxae Hesa-
peectpoBaHa Gopma HaJaHHS MOCIYT Yy cdepi CUIbCHKOTo 3eJICHOr0 TYPU3MY, OUTBIIICTh BIACHUKIB 00'€KTIB MPAIIOIOTH SIK (i3nuHi
ocobu. [IprunHOI0 HBOTO € HU3BKUIA PiBEHb MIATPUMKH 3 OOKY JeprKaBHOI 1 MiciieBoi Biiaau. ToMy Ha Jep)kaBHOMY Ta perioHaIbHO-
My PIBHSIX MOTPIOHO CTBOPHUTH BiJIOBIHI CHCTEMHI MEXaHi3MHU IiITPUMKH 3€JICHOr0 TYpH3My Ta HOro iHTerpauii y 3arajibHy Haili-
OHAJIbHY KOHLICTIIIO CTAJIOr0 PO3BUTKY.

Metoau. JlocmimKeHHs TPOBOAMIN B MeKaX CHCTEMHOTO MiIXOAy Ha OCHOBI 3aralbHOHAYKOBHUX METOMIB Mi3HAHHA, aICKBATHUX
3aBIAHHSM JIOCHI/DKEHHS. Y poOOTi BUKOPHCTAHO AialeKTHIHUH METOJ HayKOBOTO ITi3HaHHS, METOJ] aHAJi3y Ta CHHTE3Y, IHAyKIil Ta
JEeAYKLil, METO/ QaHAIIOTiii, HOPIBHSUIIBHUN METOJ], METO/I y3arallbHeHHs JaHUX. Y TpoLeci HOLIyKy JIiTepaTypHHX JpKepen OyIio 3ac-
TOCOBAHO €JICMEHTH CHCTEMAaTHYHOT'O OISy Ta 00T pyHTOBAHOI TEOpii.

PesyabraT. OKpecieHO KIIFOYOBI MipKyBaHHS JIsl TIOJAJIBIIOTO CIIPUSIHHS "3eJCHOMY" BiJHOBJICHHIO Ta MPHUILIBU/ILICHHIO TEpe-
XOJIy 10 eKOHOMIKH "3e1eHOro" TypHu3My, 30KpeMa, HeoOXiHICTh PO3POOJICHHS JOBIOCTPOKOBUX CTPATETii, sSKi BU3HAYAIOTh OaueH-
Hsl CTAJIOro MaiOyTHBOTO Uil TypH3My, BKIIIOYaro4YM OakaHWil BHECOK B €KOHOMIYHE, SKOJIOTiYHE Ta coliajbHe OJiaromomyqus,
BIIPOBA/DKCHHS TOETHAHHSI HAyKOBO OOIPYHTOBAHUX IMOJITHK 1 MEXaHi3MiB 1HTEPBEHILIH /U1 MPOCYBaHHS MPAKTHKH €KOJIOT1YHOTO
TypHU3My, pO3pOOJICHHS Ta BAOCKOHAJICHHS CUCTEMH MOHITOPHHTY AJISl BUMIPIOBaHHS MPOTPeCy HUIIXOM HaJaHHS HaJIHUX 1 3HAaUY-
LIMX JaHKUX 1 HOKAa3HHKIB, 30X0YCHHS PO3BUTKY JOCBI/ly CTAJIOr0 TYpU3MY, KUl FeHEPY€e MO3UTUBHI PE3yJIbTaTH IS HABKOJIHIIHBO-
TO Cepe/IOBHUINA Ta BiBiqyBaduiB, iHHOBAMI] y cdepi An3aifHy K0cBimy, 00 JaTH BiABiTyBadaM 3MOTY 3pOOHTH ITO3UTHBHHUI BHECOK Y
JICCTUHALIIO Yepe3 eKOJIOT1YHI PILICHHS 00 MOI0POXKEH TOIIO.

Ku1104oBi ci10Ba: 3e/eHHI TYPU3M; CTAINI TypU3M; CIIUIBHOTH; PEriOHH; PO3BUTOK.
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